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tt ~=Broadcast 


McCLELLAN ADAMANT ON COPYRIGHT FEES: 

G insists bill must spell out percentages, to 'get ex- 
Ne. perience,’ review in 3 years; will discuss with 
Burch. FCC cross-ownership decision on tap. (P. 1) 


ha HARMONIOUS NAB BOARD MEETING approves 
heavy campaign to protect proprietary remedy ads, 
affirms support of newsmen, jockeys on joint chair- 
‘man, amends TV Code to reduce clutter. Radio 

Code changes rejected. Quaal gets DSA. (P. 2) 


_ FCC HEARING ON KID'S TV produces nothing 'de- 
q t vastatingly new,’ Burch says; accuses networks of 
304 snubbing hearing. Consumer groups abandon ACT's 
att no-commercials position. (P. 3) 


PRIME TIME BATTLE produces heavy volleys, op- 

ponents getting in first licks in FCC filings. Four 
‘ees; Major producers describe program losses, shifts 
3-Ky, to foreign producers. (P. 4) 


CPB MOVES IN ON PROGRAMMING, takes over 
some PBS functions. NAEB joins PBS in voicing 
cunt outrage, will take fight to Congress. (P. 6) 


);“ OTP RENEWAL BILL found ‘desirable’ by NBC's 
Goodman, 'very much in the public interest’ by 

av W CBS's Schneider—in contrast with Whitehead speech. 
OTP dir, says speech 'misunderstood,' seeks only 
to restore ‘equilibrium.’ (P. 6) 


, ‘d McCLELLAN ADAMANT ON COPYRIGHT FEES: CATV copyright bill with specific fees remains 
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in 1972, exceeding previous record by 22%; mono- 
chrome up 10% to 5,372,172. EIA estimates total 
1972 TV market at 17. 3 million sets, total consumer 
electronics volume at $6.5 billion. (P. 8) 


WINTER CES OPENS in confusion at Chicago as 
main ballroom displays are blitzed by football 
coaches' banquet. Attendance at Fri. opening 
heavier than expected. (Pp. 9 & 13) 


SYMPHONIC IS TERMINATED by parent Lynch Corp., 
inventories being sold to Morse. Key to Morse in- 
terest believed to be Symphonic private-label con- 
tracts. (P. 9) 


HONG KONG TOPPED JAPAN as leading supplier of 
imported radios last year, while Singapore became 
biggest source of clock radios. (P. 10) 


RCA ADDS $100 to target price of MagTape Selecta- 
Vision, now shooting for $795 cartridge videoplayer- 
recorder this year. (P. 11) 


NEW MAGNAVOX TEAM headed by Alfred di Scipio, 
former Singer consumer products vp. (P. 11) 


ANOTHER WARRANTY WAR —in replacement tubes; 
RCA inboards 2-year policy on top line. Sylvania 
counters with price reduction, (P. 12) 


| | 
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’ 
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‘ont 4 irm goal of Sen. McClellan (D-Ark.),chmn. of Copyright Subcommittee—regardless of industry's © | | 
failure to reach agreement (Vol. 13:2 4). Last week, he put it to us this way: 


Colle "I want to pass a bill. I want to get fees established, get some experience with it, set up the © i 
t, (#2 nachine ery, then review it in 3 years. I don't know whether the fees in the bill are enough. It HH 
probably isn't enough. I don't know if they're equitable. They could be too low. I want to be Wh 
fair. You can't satisfy everyone. I'm not going to put too much time on it; I have too much else 
— todo. I want to give up the Committee, but I want to get a bill passed. Cable is an essential 
service to the country." 


— McClellan said he wants to discuss situation with FCC Chmn. Burch, had to cancel 2 pro- 

~ posed meetings recently. ey're expected to meet Jan. 16. Burch is upset by failure of parties 
‘0 agree on fees, believes "they should adhere to the consensus." After talking to McClellan, he'll 
el come up with recommendations to colleagues. Asked one FCC official: "Should we revisit the 

Cl rules, if there's no agreement?" 


i Meanwhile, FCC is expected to come up with its cross-ownership decision soon, It's under- 
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RCA VTR PRICE UP $100: Target price of RCA's 

; ag Tape SelectaVision has escalated to $795 from 

‘under $700"' quoted at first demonstrations 
| last year. We were given new price at first public 

: trade showing Jan. 12 (Fri.) at Winter CES in Chi- 

cago. RCA announced there that unit will go into 

Ind. color 
com - 


" ) original ' 


production later this year at Bloomington, 
» TV plant, RCA said pilot runs of some key 
’ ponents are already under way. 


me Recorder-player and tape cartridges demon- 
~ strated at CES differed slightly from developmental 
units shown in Indianapolis last March (Vol. 12:13 
p8). Player is now 24 x 16-3/4 x 5-3/4 in., slightly 
wider & taller, but l-in. shallower. Cartridge is 
now 9- 1/4 x 6-1/2 x 1-1/2 in.—1/4-in. larger in each 
dimension. RCA spokesman said changes were 
largely due to substitution of elevator cartridge- 
~ loading mechanism for direct slot-load. RCA an- 
int nounced it has named Young & Rubicam to handle 
+ SelectaVision advertising as part of "major market- 
nes ing effort." J, Walter Thompson continues as agency 
__. for other RCA consumer products, 


RCA didn't mention videodise at CES, but it's 
learned that developmental system uses stamped 
vinyl dise coated with metal and then with insulating 
substance, Stylus serves as one side of capacitor, 

, detecting differences in capacitance. Disc has about 
4.000 grooves per inch, revolves at 450 rpm. 


Cartridge TV Inc., meanwhile, is going back to 
+. Avco's well for more financing. CTI said last week 
er. pat Aveo, which holds 32% interest, had agreed to 

make advances of up to $5. 8 million if satisfactory 
oe rms, including equity participation, can be agreed 
U ii upon. CTI estimated $5, 8 million as its require- 
ments for this year, in addition to financing currently 
available, New financing will be in addition to long- 
srm notes for up to $8 million guaranteed to CTI by 
gon Avco last year (Vol. 12:45 p10) and $7.5 million it 
Saf OFiginally advanced, most of it subsequently ex- 
changed for stock. Traded over the COUNTED, Cri 
stock ended week at 11-1/2 bid; last year's high 
vas 42-3/4, 


_ Panasonic last week launched sales effort for 
/2-in. cartridge VTR system—now called Omnivi- 
ion—with full-page ad in Wall St. Journal, plans 
xtensive campaign in national magazines to counter 
iony's campaign for 3/4-in, U-matic system. 


Though J, Walter Thompson won't handle Selec- 
Vision advertising, subsidiary Synapse Communi- 
ations Services will be very much in videoplayer 

SB siness. Synapse will prepare video study kits to 

merican Academy of Family Physicians, which 

era eduires average of 50 hours of study per year of 

}™ member doctors. Kit, covering single subject, will 
m@cost doctor $25, Price is being kept down by includ- 
ging commercials in video & workbook materials. 

ape system hasn't been decided, 

————_-—_——_ 
Murata of Japan will build ceramic capacitor 
ge astacility in Cartersville, Ga. Firm's first U.S. pro- 
, or mauction operation will be headed by George Fryling 
i.” former pres, of capacitor producer Erie Tech- 
ogical Products. Fryling left Erie last year 
lowing its acquisition by drug chain. 
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NEW MAGNAVOX TEAM: Alfred di Scipio, 45, for- Hi} 
mer vp in charge of Singer's North Atlantic Consumer 
Products Group, recently exec. vp of Filmways, | 
movie & TV film producer & distributor, was named ) 
at week's end Magnavox senior vp and pres, of its 
Consumer Electronics Group, succeeding George 
Fezell, whose retirement officially became effective 

Jan. 1 (Vol. 12:41 p7). i 


Magnavox has had close relations with Singer; 
from 1962 to 1965, large Singer retail outlets were 
franchised as Magnavox dealers. 


Di Scipio, who had Singer posts 1963-70, pre- 
viously was vp & worldwide dir. of mktg, & com- 
mercial development for ITT. Magnavox Pres, 
Robert H, Platt also announced these key assign- 
ments, reporting to di Scipio: Mktg. Vp Gerald G, 
Martin; Pres, Thomas R. Maher of Magnavox of 
Tenn. (domestic & overseas mfg.); Corporate Vp- 
Controller Joseph B, Tucker; Engineering Vp John 
O, Silvey; Special Projects Gen, Mgr, William F, 
Surette (Odyssey, security systems, Sentinel prod- 
ucts, traffic & distribution). Together with pre- 
viously announced appointment of Mark B. Bollman 
Jr, as corporate ad & PR dir., this realignment 
"concludes the implementation of studies relating to 
Magnavox organization,'’ company said. 

oe 

Closed-door discounter JGE, making big splash 
in N.Y. market with "I-can-get-it -for-you-whole- 
sale’’ ads on TV & radio, is subject of cover story 
in Jan, 15 New York Magazine. Magazine's shopper 
found Sony 17V"' color at $350, $100 below fair trade, 
Panasonic 19V"' at $320, $80 below fair trade, Ze- 
nith 19V" at $370, $90 below list. Co-owner Jerry 
Rosenberg, who acts in store's unique TV commer- 
cials, is quoted saying: "If the fines |for violating 
fair trade| become prohibitive, I'll take the jail 
sentence,"’ Author Stanley Brown comments: "About 
the only thing that would sell more goods than Jerry's 
TV spot might be the footage of him being hauled off 
to jail in his yellow hardhat for cutting prices."' 
Store's gross volume is estimated at $5 million, 
gross margin 11%, ad budget $150, 000. Following 
appearance of article, Rosenberg announced can- 
didacy for mayor. 


Mergers & acquisitions: 3M is negotiating pur- 
chase of Magnavox's telephone facsimile business 
assets. Magnavox dropped fax operation last Nov., 
planned $3-million after-tax write-off (Vol. 12:46 
p10). 3M is currently marketing a Magnavox-com- 
patible machine produced by Matsushita... Raytheon 
has acquired Lacroix & Kress, W. German magnet 
wire manufacturer, for undisclosed cash sum... 
Tilar Industries completed acquisition of Dynavox 
(Vol. 12:41 p12)... Aerovox has agreed to sale of 
paper & film capacitor business to Belleville Indus-_ 
tries, headed by former Aerovox Sales Vp Clifford 
Tuttle, for about $2.9 million in cash & notes (Vol. 
12:48 p11), Sale includes Aerovox Canada & plants 
in New Bedford, Mass. & Amherst, Nova Scotia. 
Aerovox continues in ceramic capacitors. 


Japan Victor has been issued U.S. patent for 
CD-4 discrete 4-channel stereo disc recording & 
playback system. 
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Broadcast 
CONGRESS LOOKS AT INDUSTRY: Senate hearings 


on new FTC chmn. Feb. 5, small station owners Feb. 


6-7, OTP Feb. 20, FCC Feb. 22. House Feb. 7-8 
hearing on shield law, Feb.6-7 on evidence. (P. 1) 


ADVERTISERS TO FIGHT attacks by 'naive' regula- 
tors & consumerists. AAF chmn. calls for new 
organization to tell industry's story. (P. 3) 


FCC EXPRESSES CONCERNS on White House re- 
newal bill in comments to OMB, (P. 5) 


-FAR-RANGING COMR. HOOKS gets heavy media 
& podia exposure. Attacks govt. & industry employ- 
‘ment & portrayal practices. (P. 5) 


BUDGET CUTS FOR EVERYONE: FCC asks $43 
million, gets $36.9 million. 
OTP gets $3.3 million; CPB, $35 million. (P. 6) 


BILL HENRY'S CONVERSION: Former FCC chmn, 

attacks 'purely fictional’ assumption of public-owned 

a eee, seeks limited fairness doctrine. (P. 6) 
31972 PROFIT UP 29%, Stanton & Taylor tell 


institutional shareholders. ‘Momentum continues’ 
for 1973. (P. 7) 


| OLSON ON REGULATION: Sell TV stations ‘in 
perpetuity’ to highest bidder. Speed demise of net- 
Works. Make licensees public utilities. (P. 7) 


i ‘EW CONGRESS LOOKS AT INDUSTRY: Virtually all areas of broadcasting will come under con- 
gressional scrutiny over next few weeks, as first session of 93rd Congress gets down to business. 
Traditionally leading way will be Senate Commerce Committee with public hearings Feb. 5 on con- 


FTC budget $30 million. 


am 
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MAGNAVOX RESURGENCE pledged this year by Platt 
& diScipio. No change planned in basic distribution 
methods, but innovations are seen in product & pro- 
grams. No commitment to RCA MagTape. (P. 9) 


IMPORTS AT $1,6 BILLION in 1972, up 31% from '71, 
represented 1/3 of consumer electronics sales. Color 
imports rose 2.9% to 1.3 million sets, b&w 21% to 5 
million. Taiwan tops Japan as TV source. (P. 9) 


SONY TO BUILD TUBES for Trinitron in new plant. 
Agrees to new 5-year tape equipment pact with Super- 
scope. Introduces 19V" Trinitron in Japan. (P. Il) 


SOLID-STATE SETS represented 35% of domestic- 
label TV production in Dec., up from 18% in first 
half, totaling 24% for full 1972. (P. 11) 


4 VIDEODISC DEMONSTRATIONS expected this year 
in U.S. —Teldec, Philips, RCA & MCA, (P. 12) 


ZENITH STRIKE ENDS after 18-day shutdown in 
Springfield. (P. 12) 

SYMPHONIC CLAIMS INJURY from imports in peti- 
tion for adjustment assistance filed with Tariff Com- 
mission. (P. 13) 


ITA SEMINAR in Tucson is sellout with 275 regis- 
trants. Video hardware to be displayed. (P. 13) 


ti oversial nomination of White House aide Lewis Engman to succeed FTC Chmn. Miles Kirkpa- 
t (rick, followed by Feb. 20 meeting with OTP Dir. Clay Whitehead (he may have bills ready by 
then on international communications, renewals & CATV, see p.3), then full review of FCC on 
Feb, 22. Other hearings in both houses will focus on shield law for newsmen, aid for small 
broadcasters, drug advertising, changes in information available to press and consumer legisla- 


tion. Here's ibheakdowrn 


(1) Engman's nomination "will be subjected to intense scrutiny'’ by Consumer Subcommittee, 


according oO Sen, ey 


| ere are natural & recurring concerns at yet one more ap 
pointment out of the White Heute staff.. _A White House nesting place tokens poorly for that stat-7 


ui Ory spirit of independence which the Trade Commission must have to be an honest & effective 


I 00 iceman, 


s€—as so many recent Administration nominees have—in ignorance,. 
Swers to straight questions." 


Fortunately for the Commerce Committee, if not for Mr. Engman, he cannot take 


. We will expect hard an- 
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MAGNAVOX RESURGENCE PLEDGED 'THIS YEAR": "We have made substantial changes not 
generally realized outside the company. We have used outside professional help in our reorgan- 
ization. Now we are focusing on problems & alternatives. We want to demonstrate rather than 
talk about our great opportunities.'’ So we were told by Pres. Robert H. Platt last week. When 
will program bear fruit? "I have absolute confidence it will be this year." 


One of biggest obvious changes was installation of Alfred diScipio (pronounced "'diShipio"’) 
as pres. of Consumer Electronics Group, succeeding George Fezell. DiScipio, 45, was se- 
lected after long search, is responsible for helping to isolate problems, implement changes. 
| Hehas both marketing & consumer electronics background, stemming from 7 years at Singer, 
where he was vp in charge of North Atlantic Consumer Products Group. 


'T've been aware of Magnavox for some time,'' diScipio told us, pointing out that some 
Singer stores stocked Magnavox products in 1960s to test consumer electronics market. "It has 
an important heritage, a high-quality product, creatively marketed & carefully distributed. 


"It's public information that Magnavox has lost some of its position in those areas," diScipio 


toldus. "For example, the product line isn't what it should be. We are taking steps to assume 
our rightful position as an industry leader."’ Platt said company would continue same basic sys- 
tem of distribution & marketing, "but with modifications as required—we're going to provide 
performance, establishing credibility as we go, step by step."' Views of Platt & diScipio on 
other subjects: 


National convention—Las Vegas event May I1-15 is a first for Magnavox. 'We have an im- 
portant story to tell,'' said diScipio, "and it will be more effective in a single controlled envi- 
ronment in a compressed period of time.'' Platt: "It will give top management an opportunity 
to meet our dealers eyeball-to-eyeball, help us to emphasize our new programs & products." 
He indicated both would include major innovations. ‘We don't preclude future regional intro- 
ductions, but a national convention is specially relevant now." | 


Videoplayers—Despite joint announcement with RCA last year that it had signed license to 
make & market MagTape SelectaVision, diScipio said: "We're not committed, except to keep 
uly versed on the RCA system—and we'll look at everything. There's no question that the | 
videoplayer will be an extension of home entertainment that has major dimensions," but major 

: 


(i Problem is "when software will be available and for what hardware." 


. Odyssey—"had relatively good success in 1972,"' said Platt. "It did better than our original 

ot projection, but didn't do as well as our subsequent projection. We did learn that it absolutely Hil 
bets: needs demonstration." He sees "multiple opportunities in the world market," and Magnavox is t 
“ Gscussing licenses in Europe & Asia. i 


4 Sentinel line—Original plan to introduce lower-priced line at CES was "untimely,’ Platt said. i 
ther things were more critical. We're standing still on this temporarily, and we've made no vil 


.(H Permanent judgment on whether to resume the Sentinel line. " 


ia Annual Sale—"Tt had better organization this year and we think it will be successful for our | 
P dealers, But we'll reappraise the whole concept. In some respects it has eroded into strictly 


a price kind of thing for the industry. It now appears we may have bought business early from 
| later periods." 


. 
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‘a es IMPORTS TOP $1.6 BILLION: Value of consumer electronics imports last year _ 
's Ba, Ws past $1.6 billion, up 31% from 1971 record, accounting for more than 30% of total in- 
ty sales. Not included in import figure, which is based on FOB country -of-origin price, 
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Broadcast 


ALL EYES ON 'TOPLESS' RADIO during NAB con- 
vention. Storer kills Feminine Forum after attacks 
» by Burch, Baker and NAB resolution against sex- 

) talkshows. Radio Code increases monitoring. FCC 
announces inquiry. (P. 1) 


NAB's ‘SUCCESSFUL & SIGNIFICANT" convention 
) draws record 6,083 delegates. Nixon & Whitehead 
f areno-shows. Pledge of $100,000 for minorities. 
Gordon & Weber join TV Board. (P. 3) 


'SUFFOCATING' PUBLIC TV: Whitehead's firm 
stand against 2-year CPB funding bill draws Senate 
wrath, Pastore calls it 'the Agnew line.' Sen. Cook 
attacks Buchanan comments. Magnuson sees '‘politi- 
cal interference' on CPB Board. (P. 4) 


ABLE CLOBBERED AT NAB CONVENTION: At- 
acked by Wasilewski, small-market session, Exec. 
Committee, copyright panel, TV Stations, MST. 
‘McClellan reintroduces bill, snaps at Whitehead. (P. 6). 
MINORITIES ys, RENEWALS: Blacks charge renewal 
bill is 'racist.! Women call it 'sexist.' House hearings 
enter 4th week, Macdonald calls use of petitions 

‘abuse of process...a threat.' Black broadcasters 
Plead for stability. (P. 8) 

NO RENEWAL 'DEAL' WASILEWSKI tells NAB con- 
Vention, Quaal hits distortion of Communications Act. 
Baker urges industry to assume more responsibility. 
*rvin calls Administration 'repressive.' Burch crit- 
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‘ LL EYES ON 'TOPLESS' RADIO: Nation's radio broadcasters—long unhappy because their 
| slamorous younger brother TV gets most of attention & publicity at NAB conventions—got more 
| E they wanted in spotlight last week and they're unhappier than ever. Subject was "topless" 
‘adio, and by week's end it had been attacked by individual broadcasters, Radio Code Board, 

AB Joint Board, FCC Chmn. Burch & Sen. Baker (R-Tenn.)—and Storer Bestg. had canceled 
, minine Forum, first such program which started 18 months ago on KGBS(AM) L.A. Consider 


Da y before convention opened officially, Radio Code Board ordered "extensive & com- 
. lvé monitoring" of topless radio as well as questionable song lyrics. Monitoring will 
- tall member stations (36% subscribe) who "may possibly be broadcasting such shows... 

P determine the status of such material under Radio Code standards.'' (NAB dir. told us 
"less than handful of Code subscribers" are carrying 
shows. "Public & govt. pressure is the only thing that will get them off the air.'') 
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icizes network children's shows. Baker urges that 
industry 'voluntarily assume more responsibility’ 
instead of waiting for govt. to act. (P. 9) 


ROPER SURVEYS TV LEAD: TIO study documents 
credibility, essentiality. Public cool to govt. inter- 
vention. Pay TV interests 24%, 16% in 1963. (P. 9) 


NAB EQUIPMENT FRONT: Manufacturers stress 
manpower saving, reduction of human error, through 
automation, remote control, flexibility. (P. 10) 


Consumer Electronics 


JAPAN'S FEB, COLOR TV exports to U.S. jump 
96.5% in Feb. as shippers rushed to beat devaluation. 
Treasury finds Japan dumping diodes, drops magnet 
investigation. Japan to limit exports to Europe. (P, 12) 


AUDIO FIRMS LED industry in broad sales & earn- 
ings gain, according to survey of 1972 financial re- 
sults. Of 23 firms, 22 had 1972 sales gain. (P. 13) 


VIDEO IN IEEE SPOTLIGHT, Sony demonstrates 
improved color projector, offers first U.S. viewing 
of 114-degree 17V" & 19V" Trinitrons. Matsushita 
shows still-frame VTR. (P. 14) 


TOTAL INDUSTRY SALES at factory topped $30 bil- 
lion last year, according to EIA. Consumer elec- 
tronics leads growth with 19. 6% sales increase, 
accounts for increased share of industry. (P. 14) 
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COMPONENT CRUNCH: Recent surge in demand 
for components has far outstripped production, fore - 
ing delays of 2-6 months & longer for ICs, capaci- 
tors, discrete semiconductors & resistors, accord- 
ing to suppliers at IEEE session on components. 


Paul Thomas, RCA power transistor commer- 
cial mktg. mgr., pleaded for customers to improve 
forecasting demand, Other panelists echoed plea, 
predicted current product squeeze would be allevi- 
ated by early 1974 as new plants come on stream. 
While admitting they are over-committed, suppliers 
said they are keeping up on deliveries to customers 
who predicted needs accurately. Shortages, there- 
fore, should not affect consumer electronics indus - 
try too severely so long as demand does not exceed 
predictions. 


Charles Clough, Texas Instrument Semiconduc- 
tor Group mktg. mgr., said 4th quarter 1972 IC 
orders ran 157% ahead of deliveries, up sharply 
from 10-15% rate of earlier quarters. He predicted 
lead times for delivery of new orders would stop 
lengthening, begin to decrease by fall, returning to 
normal 3-4 week average by early 1974. 


Sprague Electric National Sales Mgr. Joseph 
Coughlin said capacitor lead times had grown to 
12-35 weeks in 1973, up from 5-8 week average in 
1972, He said capacitor production has trailed de- 
mand in 14 of 29 years since World War II, "but the 
current crunch may be the worst we've ever experi- 
enced," Among reasons: Recent dropout of several 
manufacturers, declining imports due to rising 
foreign demand & currency realignments, poor 
lorecasting, 


Adding to strong demand for components is 

auto industry, now introducing electronic ignition & 
safety systems, Coughlin predicted auto industry 
would pass home entertainment in consumption of 
TCs by 1975, of capacitors by 1977. TI's Clough 
said, "exploding demand" from auto makers should 
not affect supplies to other customers because it 

lad been anticipated. 


__TRW Resistors Gen. Mgr. Jack Borland said 
resistor plants are operating on 3 shifts 7 days per 
Week, making full use of overtime, even reactivat- 
ing obsolete machinery —still trail demand, Indus- 
‘ty lS expanding capacity but it's concerned that 


jor demand may be inflated by double ordering, 


‘a Several panelists urged customers to make 
steater use of industrial distributors for standard 
a: they commended distributors for increas- 
ng inventories and thereby preparing for demand 
wat wack Darcy, Arrow Electronic pres. and 
one distributor on panel, documented distributors’ 
oh ung Tole in component market with figures 


Siti 
a 


, pa roentage of industry sales channeled 
with dist hem jumped from 10% to 20% in last decade, 
11h tributor volume rising from $390 million to 
‘i billion annually, 
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MAGNAVOX QUIET ON MAGTAPE: Magnavox-RCA 
agreement on latter's VTR, left uncertain by Con- 
sumer Electronics Group Pres. Alfred diScipio, who 
told us "we're not committed" (Vol. 13:6 p9), re- 
mains uncertain as far as Magnavox annual report 
goes. Not a word on MagTape. In fact, spokesman 
told us Magnavox doesn't plan to have VTR on mar- 
ket this year. Report states: 


"We will make some decision in 1973...but this 
must be done carefully. .. Adoption of a system that 
would be technologically superseded in a few years 
would be a great disservice to our customers and to 
the company."’ Report says, however, that new color 
camera will be offered late this year and "is expected 
to be used with a complete videotape system that al- 
lows showing of home movies...ona TV screen." 


Report provides clear picture of upcoming 1974 
color TV line and promises new products & programs 
will result in earnings improvement this year. Com- 
pany identifies 2 problems as cause of 1972 earnings 
drop—lack of SS color portables and not being "quick 
enough to respond to certain changing trends in mer- 
chandising practices in the industry."’ Magnavox pro- 
mises introduction in May of SS color portables with 
“extraordinarily bright," in-line picture tubes and 
increased marketing emphasis on small-screen sets. 
Report says new console color sets will have "nega- 
tive matrix color tubes equivalent in brightness to 
the best in the industry.''’ Company plans many new 
SS models & screen sizes, but will at same time re- 
duce total number of models & chassis to increase 
manufacturing & distribution efficiency and ease 
servicing. 


Commitment to direct-sell limited-distribution 
program, combined with fair trade pricing where 
legal, is reaffirmed in report, though followed with 
qualifier: 'We will not allow historically success- 
ful procedures to stifle our future opportunity for 
improvement in growth & profitability."" Marketing 
program of Odyssey TV game, report adds, will 
undergo important changes & refinements designed 
to widen consumer availability & explore educational 
potential. 


Audio sales in 1972 were about $120 million, up 
30%, TV sales were about $225 million, down 3%, 
report indicates. TV accounted for 37% of sales in 
1971, 33% in 1972. Audio was 15% in 1971, 18% in 
1972. Company claims substantial gains in high- 
performance audio field and first place in console 
stereo sales. 


Sony first quarter earnings increased 53% on 34% 
sales gain ee financial table). Export sales in- 
creased 32%, domestic sales gained 35%. Exports 
were about 47.5% of total volume, same as first 
quarter last year. TV sales were $128.8 million, 
up 25%; radio & tape recorder $79.7 million, up 
26%: audio equipment & VIR $55.9 million, up 84%; 
other $34.6 million, up 34%. Dollar amounts are 
translated from yen at 265 exchange rate; 1971 fig- 
ures are restated to reflect same rate. 

ee 


Canada's hi-fi show, Stereo, 74, is slated for 
Sheraton Mount Royal Hotel, Montreal, Sept. 21-24. 
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| Broadcast 


TV HAVING 'BEST OF TIME' at CBS affiliates meet- 

ing, Broadcasters urged not to overreact to criti- 
cism, Little concern about regulatory issues. Fight 
brewing on pay-cable siphoning. (P. 1) 


DR, KILLIAN & PUBLIC TV: Latest PBS compro- 
mise would make Killian ‘final arbiter' in scheduling 
» | fight with CPB, Firing Line & Week in Review re- 
newed; Soul dropped. HEW grants $5.4 million to 
stations. (P. 3) 


6] | NCTA PEAKS FOR CONVENTION: To inject show- 
manship with satellite transmission of Nixon or Agnew 
from Washington, Garcia-Quarrie fight, ‘Cable Cau- 
cus'of congressmen. Time Inc. sells to ATC. Su- 
| preme Court to review FCC fees. (P. 3) 


its 8 WATERGATE vs, THE SOAPS: Viewers tune out 

(l- — May 17 Senate hearings, expected back for 2nd. Com- 
plaints over soap opera pre-emptions flood stations. 
NBC leads rating. (P. 5) 


—| NAB WARNS RADIO MEMBERS they're guilty of 'mis- 
tepresentation' for taking govt.-produced audio news 
leeds, passing them off as their own. Macdonald 

—| lits ‘deception.’ (P. 5) 
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Consumer Electronics 


1974 MODEL LINES UNVEILED by GE, Magnavox & 
Motorola. GE features first slot-mask tube. Magna- 
vox shows nearly all SS line at first-ever national 
dealer convention, details new merchandising pro- 
grams. Motorola Quasar moves to tinyvision, holds 
line on pricing. (P. 7). New line rundown. (P. 10) 
Convention highlights. (P. 11) 


APRIL COLOR SALES top 500,000 on distributor-to- 
dealer level, up 26% for largest monthly increase 
this year. Home radio & phono sales hit slump. 
Color inventory increase seen matching gain in sales 
for year-to-date. (P. 8) 


SONY SAN DIEGO PLANT is ultra-modern, assembly - 
only operation, where Japan-made circuit boards & 
picture tubes are used to turn out 500 17V" Trinitron 
TVs daily. New line being added. (P. 9). American-” 
ization of Sony. (P. 11) 


TARIFF COMMISSION declares former H.H. Scott 
workers eligible for import assistance. (P. 11) 


NACKAMICHI RESEARCH, first Japanese producer 
of stereo cassette heads, to market first own-brand 
product in U.S. (P. 11) 


. | IVHAVING 'BEST OF TIME!: Broadcasters should stop being so "paranoid" in overreacting 
ty | locritics, CBS will lead fight in Washington against pay-cable siphoning of programs. Net- 
work sales are "ereat, great, great—and some times terrific, terrific, terrific."' "CBS has 


Come up with by the far the best schedule, all in all.” 


pf | of CB iates in L.A. 


lems with regulatory process got little attention (Vol. 13:20 p1). 


t) | These are among principal points made at last week's largest & most successful convention 
just as was case at NBC-TV convention 2 weeks ago, prob- 


Also ignored were major issues 


at recent affiliate convention—prime-time access, news bias, to name a couple. "Gee, I don't 


‘Temember [CBS News Pres.] Dick Salant not being asked about a liberal bias in his department,” 


affiliate pointed out. 


Only 
Closed 


mn 


__ The one weak spot network admitted to was daytime programming, and pledge was made 
tat changes will bring CBS to “parity,” affiliates were told. ABC's claim of over-all parity 
_ | Was derided by Research Dir. Jay Eliasberg. Citing CBS's version of prime-time ratings, he 
| Stid: "All I can say about that claim is that ABC has an awful lot to learn about parity." This 
ch  Mompted an affiliate to comment: "That's the 2nd year in a row they've brought up the ABC 

} Parity thing... That must mean they're a little concerned." 
concerns shown by affiliates were on movie overruns & 
Session, questions about the ''The Lie" were dominant. 


Wood Said he screened program '4 or 5 times" before ordering it fed to affiliates untouched. 


"adult" programming. At 
CBS-TV Pres. Robert 
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MANUFACTURING & SALES « TV e PHONOGRAPHS « TAPE PRODUCTS » RADIO » COMPONENTS « NEW PRODUCTS FINANCE 


oy STATE OF THE INDUSTRY 
rill Sales to dealers (total market), from EIA, for week ended April 27 (17th week of 1973): 


cm | April 1972 % April 1973 1972 % 
ales | 21-27 week* change 14-20 to date todate* change 
fen ito TV....:... 272,213 271,000 0.4 217,379 4,708,585 4,624,000 1.8 
ES ee 154,877 120,000 29.1 128,145 2,671,801 2,273,000 17.5 
t | | monochrome.... 117,336 152,000 -22.8 89,234 2,036,784 2,351,000 -13.4 
- || Totalradio...... 724, 624 = — 634,026 15,560, 401 wa i 
|| home, portable .. 244,884 691,000 -30.6 391,772 11,171,227 10,515,000 6.2 
- || AM-only...... 199,937 - — 224,952 5,877,208 A = 
i || FM& FM-AM.. 279,803 ee — 166,820 5,294,019 ot “ 
ME BUG. sce se os 244, 884 = — 242,954 . 4.389.174 he 
7 | Total phono. ..... 132,655 133,000 -0.3 67,056 . 1,707,271 1,494,000 14,4 
) 

m- | | console........ 12, 392 - - 8, 428 268, 271 = sn 


‘Totals for 1972 & % change are Television Digest estimates; no comparable figures for 
1972 are presently available from EIA. 


“portable-table... 120,263 a — 58.628 1,439,000 fe va 
| Color TV 5-week moving average: 1973—150,639; 1972—115,877 (up 30.0%) 


| 
cE, MAGNAVOX, MOTOROLA FOR 1974: Slot-mask picture tubes highlighted heavily solid- 

8 ate color TV lines unveiled by GE & Magnavox last week, while new small screen sizes & 

some lower prices were key points for Motorola (for details see p. 10), GE debuted its first 
Slot-mask tube in high-end 10V" portable, while Magnavox showed first U.S.-made matrix slot- 
masks—in 17V"' & 19V''—which indicates Admiral & RCA will have similar tubes in sets they'll 
show in Las Vegas this week, though Magnavox said it will be only one to ship 19V" in 3rd quar- 


tr, RCA is supplying tubes to Admiral & Magnavox. It's understood Sylvania & Westinghouse 
wl make RCA-type slot-mask tubes available to OEMs before year's end. 


: Magnavox dropped many leader models, resulting in higher starting prices for most screen 
Sizes, but line is sharply priced considering features. All but 4 color sets are 100% SS; all, 

= luding hybrids, carry year parts & labor warranty; consoles have negative guardband picture 
bes; 17V" & 19V" sets have matrix slot-mask tubes; most have new preset color pushbutton 
“electric-eye-controlled brightness. Full-to-floor SS 25V" consoles start at $580; 19V"'SS 
Slot-mask portables, $430; 17V'' SS slot-mask portables, $400. Changeover to new line has 


"en accelerated, usual July plant shutdown eliminated. Many new models are for June delivery. 


,, Magnavox claims 17V" matrix slot-mask tube is sharper & brighter than Sony Trinitron & 
‘arp Linytron, boasts 25V" negative guardband tube is brighter than Zenith Super Chromacolor. 
“side-by-side comparison with Sony set, we saw little difference in brightness but Magnavox 
‘ure was sharper. Comparison of Zenith & Magnavox consoles yielded no discernible supe- 
Nority for either. Magnavox said it's achieving increased brightness on consoles by kicking up 
toe power to 30kv, vs. 26kv for Zenith. Tubes have thicker phosphors to withstand higher 
mahi ©, are being supplied by RCA, Sylvania & Westinghouse. New Magnavox preset color 
AT utton allows 30% variation of picture controls, activates electric-eye system, AFT & ATC. 
i: flesh tone correction circuit has been modified in new sets to achieve more subtle effect. 


i | _ phere ‘ll be a shakedown at "OK Corral" for all 1974 Magnavox SS color sets. New 96,000- 
sil, testing area at Greenville, Tenn., plant where sets will undergo unprecedented 24-hour 


Ts 
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a ‘oh = iti ill be featured in ad 
burn-in under high-stress, high-voltage conditions, will S. Magnavox gaiq 
Corral cost $2 million, will be staffed by 110 additional inspectors. Previous quality a 
procedures will be continued unchanged. Pres. Robert Platt said burn-in program is attempt 
to put cost of one-year warranty into set before it leaves plant, not after it reaches consumer 


Tone of confession, rededication & determination at Magnavox's first-ever national deale 
meeting was set by Platt. In speech, he admitted lack of consistency in merchandising orbate 
has "confused & frustrated" dealers, said company has "not always performed adequately" in 
quality control. Platt pledged .nanufacturing schedule for every product would be disclosed to 
dealers, delivery obligations will be met. He said that merchandising schedules will not be 
modified frequently, that limited distribution & fair trade will continue, that product quality wil] 3 
be best in industry, product features & technology "equivalent to the best, superior to most," 

He promised superior margins for dealers who "do a balanced product job with us." Saiq Platt: 
"We have new personnel, new advertising , new programs & new products. . . outside of that we 
haven't done a thing."’ 


"The over-all Magnavox franchise may be outmoded," Consumer Electronics Group Pres, _ 


Al diScipio told dealers. He said dealer performance in 6 separate areas—console TV, port- 
able TV, console stereo, component & compact stereo, security systems, service—vwill be 
svaluated to determine if individual franchises in each of these areas are appropriate. He later 
old us he didn't contemplate formal specialized franchises or elimination of general franchise, 
but was seeking to develop dealers’ individual strong points. He said that new quantity pricing 
program, based on total dollar volume with no requirements for buying from specific product 
categories, may cause dealers to self-select own de facto specialized franchises. 


j 


SB 


Magnavox's moribund commitment to RCA MagTape home VTR was finally buriedinLas | — 
Vegas. Said diScipio, We originally anncunced our intention to buy a license to manufactured | g 
market MagTape. We never actually did so, and... since rescinded the original announcement,” | {. 
5 
Despite admitted slippage in color market share, Platt asserted company is still No.3. 4 
Next day, Motorola Consumer Products Div. Vp-Gen. Mgr. Edward Reavey told distributors in | ye 
Houston that there's no doubt Motorola has moved up to No. 3 in color, passing Magnavox& | ,, 
Sears. Reflecting new emphasis on small-screen color, Motorola announced first 12V" entry, 
with hybrid chassis, at $300, and initial 17V" offering, also hybrid, with matrix tube at $370. _ 
All SS Quasar 25V" models are new; former leader, a $570 table model, has been replaced 
with console on legs at same price; step-up is console series with optional credenza base at _ 
$600—previous low-end SS console was $620. 


APRIL SHOWERS DAMPEN ALL BUT COLOR SALES: Color TV sales-to-dealers continued 
torrid sales pace through April, giving month largest percentage sales increase of any month 
this year, according to our estimates based on EIA totals. But effects of color boom were tem 
pered somewhat by poor showing in month for b&w, home radio & phono sales. , 


Our calculations show color sales up 26% in April, vs. 21% increase in March, 20¢ in Fi 
5% in Jan., indicating dealers & consumer were eager to take advantage of early spring prom: 
tions. In wake of 3 consecutive up-tick months, sharp slump in home radio & phono sales com 
as surprise. For b&w, April decline was steepest of year. Bé&w volume has lagged behind 19" 
all year. Sales figures represent total market —U. S.-made plus all imports—reporting eer 
EIA adopted this year. EIA hasn't yet developed comparable 1972 totals, so all figures for ! 2 
& percent changes are Television Digest estimates. rey 


eg 
Color TV sales are now running at 10-million annual rate, and increase on year-to-date 
pasis of 17.5% is just about matched by estimated gain in factory & distributor inventories. © 
were about 2 million sets in pipeline at end of April (excluding dealer inventories), nS 
1,1 million at factory (up about 20%), 900,000 at distributor level (up about 8%). Rie 
Healthy inventory situation should help make prices increases stick, in opinion of PR” | 
Burnham analyst Jim Magid who sees consumer demand continuing strong through rem ge A fr 

2nd quarter months. "Higher priced merchandise will move," he said, and he expects th 
price reductions by year end as result of cost efficiencies. He calls inventories "t00 = — | 


=_s 
\ 
‘ i 
7 
—" 
— 
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fom contemplated, Iwama said, added that while O-I would be free to sell bulbs to other tube 
manufacturers, Sony has no intention to sell manufacturing license. San Diego presently em. 
ploys 250, 95% of whom are U.S. citizens, will increase to about 350 by year end, 


Increased competition here from U.S. & J apanese TV using slot-mask vertical-striped 
phosphor tubes doesn't worry Sony. With Trinitron ‘we started an industry trend & we're 
proud of it,''’ Iwama said, Adoption of similar tube by others "is good, it excites the whole ip. 
dustry,'’ increases consumer acceptance. Despite advances of others, he Said, Trinitron main. 
tains lead in "brightness, sharpness, contrast & reliability." lain. 


Commenting on videoplayers, Iwama said Sony has virtually eliminated order backlog for 
U-matic 3/4-in. cartridge VTR, expects to sell about 50, 000 units here this year (60% play. 
only), with 80% going to industrial users. He said Sony doesn't plan to offer 1/2-in. cartridge 
unit, but will if significant market develops. Big potential market for VTR is education, but 
school budget problems have limited sales, he said. As for videodisc, Sony is evaluating al] 
systems, has high hopes for future, he said. (For details of Sony sales convention see p, 11) 


* * * * 


First Emmy awarded for consumer electronics was slated for presentation by National 


Academy of TV Arts & Sciences in L. A. May 20 to Sony Chmn. Masaru Ibuka for Trinitron tube, 


Lold-over 18V"s are $350; leader 19V" is up $10 to 


NEW LINES: Magnavox color line starts with carry- 
$380, new step-up is $390, with carryover at $420; 


over hybrid 12V" at $280 & $300, both up $30. Lone 


14V"' at $330 is also old model up $30. New 17V" SS 
slot-mask portables are $400 for 2 without Video- 
matic; $430 for 2 with. New 19V"' SS slot-mask is 
$430 without Videomatic, $480 with; remote 19V" 

is $530. Table model 19V" SS slot-mask sets are 
$500-$520; remotes, $570-$590. Carryover hybrid 
25V"' table model is $500; 3 SS 25V" console leaders, 
$580; 4 SS 25V" consoles with Videomatic, $600; 

8 deluxe cabinet SS Videomatic 25V" consoles, $650- 
$670; remotes $750. Twin-speaker 25V"' SS Video- 
matic consoles, $700; remote $800; with doors 
$750-$770; with doors & remote $850-$870. Short- 
ened 9-model color combination line is all 25V"' SS 
with Videomatic, starts at $895, goes to $1, 095, 
$1,195, $1, 895 & $1,950. All remotes use new 
single-knob 21-position Standard Kollsman uhf-vhf 
tuner (Vol. 13:19 p9). 


Magnavox b&w line starts with carryover 7V" 
AC-DC unit at $120 & 9V" AC-DC at $125, Leader 
12V" is open list, 6 step-ups $85-$125. Two new 
16V" are $120 & $130. Four 19V" are $130-$160; 
four 22V", $190-$240. New Odyssey TV game is 
$70, deluxe version remains $100, 


Console stereo line has 2 new compact leaders 
at $180; compact step-ups at $270; pedestals at 
$300-$330; new breakfronts at $350; drum tables 
at $350; conventional consoles at $350-$750, all 
with 8-track, Ten-model portable radio line is 
$9-$50; 12 table & clock radios are $15-$50; 4 
portable phonos are $30-$100; 23 compact stereos, 
$100-$400; self-reversing cassette changer, $450; 
6 stereo component packages, $380-$700; 6 re- 
ceivers, $170-$420; 2 receiver-changer combina- 
tions, $250 & $280; 5 stereo cassette decks, $115- 
$300; 4 portable cassettes, $50-$85; 3 radio- 
cassettes $90-$120; 6 8-track decks, $55-$150; 3 


open-reel decks, $160-$240, 


Motorola hybrid Quasar color line starts with 
new 12V" at $300, 14V" & 16V" carryovers continue 
at $320 & $330, new 17V" with matrix tube is $370; 


new 21V" is $480, $530 with remote; three 25V" 
consoles start at $570 (with open remote version), 
new trio is $590; high-end carryovers are down $3 
to $640. SS Quasar 19V" is up $20 to $470, remote 
at $520; 21V" table leader is $550 (up $10) with new 
step-up at $600. All new 25V" line opens with con- 
sole on legs at $570 ($620 with remote), with 2 models | 
at $600 & open with remote, 2 credenzas with swing- 
out control panels at $650, $700 for remotes; high- 
end remote credenza trio, all with remote, at $800. 
In b&w, Motorola added pair of 9V" battery portables 
at $110 & $125, open-listed 16V" with one-button 
tuning. es 


« 


GE adopted slot-mask in-line gun picture | a 
for new high-end 10V" color portable shown to dis- 
tributors in Miami last week. New model, solid — 
state, is $300; 10V" now starts at $225, moves to 
$230 & $240. New 19V" SS color portables are 
$440, $450 & $490, with conventional matrix f 
GE trimmed $40 from starting price of 25" mod- | 
ularized SS consoles. New group of 13 pao? 
trio of furniture styles ranges $630-$750, all wit 
matrix tubes. In b&w, GE added new 5V"SS-clock 
combination at $130; 9V"' hybrid at $80; ms00-s 
12V" hybrids at $80-$85; 4 15V" hybrids, hanes 
Pair of new SS 19V" table models are $140; § 
consoles are $220 & $230. 


e 


- 


CD-4 discrete disc demodulator is a nie 
$570 includes 4-channel CR di is are 
reel recorders at $330-$900, an 


component systems with built-in C 
& $440; mug-style AM novelty porte! 
FM-AM novelty portable $25; 4-chann 
player deck $100. 


- 
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Broadcast 


BURCH ISSUES WORK ORDERS: Tues. & Thurs. 


special meetings scheduled each week into Nov. Chmn. 


asks commissioners & key staffers not to leave town, 
hopes for prime-time access decision Sept. 27. (P. 1) 


‘CUTTING FAT' FROM NFL: Senate passes one- 
year, 72-hour bill lifting TV blackouts; House due to 
act. Rozelle threatens to take NFL games off TV, 
keeps options open on pay & cable. (P. 2) 


NAB 'DETERMINED' ON PAY CABLE, to set up 
special dept., hire PR counsel, in fight to prevent 
program siphoning. TV Code dues for big stations to 
take substantial jump. (P. 3) 


QUELLO SUPPORTERS REPLY: Nomination to FCC 
expected to reach Senate this week. White House re- 
views pro & con letters on Quello. Sen. Griffin calls 
racial attacks ‘unfortunate.' (P. 4) 


TPT CUTBACK NOT A TREND: Industry isn't con- 
cerned after Teleprompter curtails construction by 
20%. Shafer denies 'unannounced adverse develop- 
ments.’ Jerrold business not hurt; Warner expan- 
sion continues on target. (P. 5) 


NCTA SURVEYS ORIGINATIONS, produces directory 
of systems, with type of camera, VTR, film & slide 
projectors, mobile units, etc. (P. 5) 


BURCH ISSUES WORK ORDERS: Summer doldrums are over at FCC, Chmn. Burch made clear 
last week in laying down heavy schedule of special meetings into Nov. In fact, he has sche- 
duled minimum of 2 special meetings weekly, asked commissioners & key staffers to "plan no 
Tues.-through-Thurs." absences from Washington. Also, he warned, "unanticipated"’ execu- 
tive sessions, oral arguments and extensions of special meetings can be expected on some 


Mondays & Fridays. 


Burch's list of issues to be considered gives good indication of matters he wants to parti- 
Cipate in before he leaves Commission—and his colleagues believe meeting schedule will take 
him right up to his planned departure, now reportedly in early Nov. Sources close to Burch 
expect him to tell White House of his resignation plans within next 2 weeks. 


Here is schedule of special meetings and subjects to be taken up: Sept. 18—FCC reorgani- 
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Consumer Electronié 


CD-4 MAKES MAJOR push for doniiffation of Euro- 
pean 4-channel disc market at Berlin show. RCA, 
Matsushita, JVC, WEA catch SQ proponents napping. 
Morse eyes Europe's luxury stereo market. (P. 7) 


PHILIPS OPENS DEMOS of VLP videodisc system to 
public at Berlin show in move designated to take edge 
off TEDs market debut. Manufacturers there adopt 
wait-&-see attitude toward whole disc concept. (P. 8) 


TV IMPORTS DIPPED in July, as resumption of 
slump in Japanese color & decline in b&w from Mex- 
ico combine to offset gains for Taiwan, S. Korea. 
Seven-month results leave color imports up 15%, 
b&w off 3%. (P. 9) 


AUDIO SALES GROWTH slowed in 2nd quarter, our 
survey of industry financial reports shows, Aggre- 
gate earnings of TV manufacturers depressed in 
period by Magnavox's decline. (P. 9) 


TENNA IS DROPPING OUT of home electronics & 
mobile transceivers, sets up $1.4 million reserve 
to cover inventory write-down, will stay in auto 
sound equipment. Other financial news. (P. 10) 


COMPONENT IMPORTS generally up in first half, 
with strong gains for semiconductors, passive pairs. 
Picture tubes continue decline. (P. 11) 


zation, with particular emphasis on revamping of Field Bureau (Vol. 13:25 p6) and OMB & Ga. 


Tech U. recommendations. Sept. 20—Staff brie 
access rule. Follow-up meeting is Sept. 27, at which Burch hope 
Sion. Sept. 25—Western Union oral argument. 


fing and presentation of options on prime-time 
s Commission can make deci- 


Oct. 2, and twice each week for next 3 weeks—CATV matters, including pay-cable rules, 
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COMPONENT IMPORTS: Transistors & passive 
components provided strongest gains for importers 
in first half, while TV picture tubes accounted for 
largest declines, according to Commerce Dept. 


TV tuner imports were up 10% from same 1972 
period. Mexico continued as leading source, provi- 
ding nearly 5.1 million units, up 16.8%. Tuner im- 


ports from Taiwan were up 2. 9% to 3.6 million, while 


Japan supplied 1.3 million (up 18%) & Hong Kong 

879, 000 (up 6%). Color tube imports dropped 20%, 
with shipments from Japan off 30% to 38, 600, while 
those from Canada more than doubled to 7,500. B&w 
tube imports dropped 62%, as Japan totals fell from 
33, 600 in first half last year to less than 10, 000. 

Béw imports from Taiwan rose 21% to 7, 250. 


Transistor imports were up 58%, while ICs 
climbed 48%. Available data breakdown shows 78. 6% 
of transistor imports entered under Tariff Schedule 
Secs. 806-7, indicating some U.S. -made content, 
up from 74.5% in 1972. In ICs, however, Sec. 
806-7 entries accounted for just 64% of imports, down 
from 88%, indicating increased self-sufficiency of 
U.S, -owned plants overseas. 


Other products posting increases: Loudspeakers 
(17%), amplifiers (25%), receiving tubes (8%), fixed 
capacitors (59%), variable capacitors (36%), fixed 
resistors (40%) & variable resistors (1.5%). Micro- 
phone imports were off 5%. 


New breakout this year for TV cameras shows 
Japan supplied 966 color units at $1, 349 average 


price. Netherlands (Philips) was source for 132 color 


cameras at $4,283 average. In b&w, Japan provided 
16,050 cameras at $263 each, Austria 2, 971 at $105. 


Here are first half details: 


U.S. COMPONENTS IMPORTS 


First Half 1973 First Half 1972 

Units $ Value Units $ Value 
Pic, tubes, color 46,223 1,546,807 57,752 2,390,640 
Pic. tubes, b&w 18, 913 123, 830 50, 211 285, 650 
tuners 10,900,891 40,545,190 9,903,578 30,562,905 

I'V cameras, color 1,157 2°15 592 n. a. n. a. 
TV cameras, b&w 19,785 5,108, 863 n. a. n.a. 
Microphones 1,504,251 4,475,373 1,587,664 3,832,129 
Loudspeakers 28,620,975 38,132,622 24,477,517 29,006, 217 
Audio amplifiers 1,174,375 13, 547,499 941,366 9,936,588 
Receiving tubes 28, 276, 364. 12,681,179 26,065,078 11,501, 876 
Transistors* 949,512 70,161,252 601,380 45, 926,638 
Cs* 495, 314 159, 625, 529 334,303 77,906,184 
Fixed capacitors* 1,008,082 39, 169,283 633,313 23,085,398 
Variable capacitors* 82,646 5,794,039 60,802 3,773,759 
Fixed resistors 1,524,537 13,487,138 1,092,306 9,427,141 
Variable resistors 134,974 7,065, 236 132,915 4,472,125 


*Units in 1, 000's 


—————_ 
_ . Color TV camera, priced at $755, is expected 
to be introduced in Japan & U.S. early next year by 
toshiba. Camera weighs 5 1/2 lbs., is about 13" x 
6 1/2"x 31/2", contains 22 ICs, is suitable for use 
with VTRs & CCTV systems, features AC or 12-volt 
battery operation. 


__ One-chip FM-AM stereo IC radio is being devel- 
oped by Fairchild Semiconductor, according to Pres. 
.. Lester Hogan. If U.S, companies, using single 
IC, could assembly complete radio in 15-min., pro- 
Suction of high quality radios can be brought back 
‘Tom Overseas, he said. 
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SHARP, EVR AT VIDEXPO: Sharp used Billboard's 
annual VidExpo Conference in N.Y. last week to make 
debut in videoplayer field, while EVR used event to 
mark start of U.S,-comeback effort. In general, 
though, conference offered little new in way of hard- 
ware, and seminar sessions were devoted mainly to 
commercial-educational applications of medium. 


Sharp will enter field next March with EIA-J 1/2- 
in. color cartridge VTR, complete with vhf-uhf tuner 
at $1,300, will follow with tunerless & play-only 
models. Sharp will also offer $3,000 one-tube color 
camera, 13V" slot-mask color monitor at $500, with 
9V"' & 19V" versions to follow. At first display of 
EVR Systems, held in conjunction with Hitachi ex- 
hibit, we were told marketing plans still weren't 
firmed up, but that EVR Systems expected to restrict 
itself to software, leaving hardware distribution up 
to Hitachi & MGA (Mitsubishi), 


Panelists at seminar on videoplayer for homes 
were in agreement that collapse of Cartridge TV Inc. 
(CTI) didn't really reflect lack of consumer interest 
in concept. ITA Exec. Dir. Larry Finley said Sears 
told him sales of color TV consoles equipped with 
CTI's Cartrivision VTRs had picked up last month 
despite news of CTI's bankruptcy. Jeffrey Reiss, ex- | 
CTI program planning dir., now feature film dir. for | 
ABC Entertainment, detailed some causes of CTI's 
failure, laid much of blame on CTI's not foreseeing 
lack of support from TV industry and developing stand- 
alone recorder, CTI experience, he said, showed 
consumer was more interested in off-air & live re- 
cording than in pre-recorded tape. ‘We were wrong | 
in thinking that we were the ones who had to give . 
them the entertainment," he said, noting that CTI was | 
planning to make pre-recorded sale cartridges eras- | 
able so consumer could later record over them. He 
said consumers really want to see what they're now | . 
getting on free TV and record it, "we've got to stop | 
kidding ourselves that videoplayers will bring an age | q 
of enlightenment to the American public."’ Word of i 
caution not to forget potential of super 8 film video- | 
player came from securities analyst George Domolky, 
who predicted there would be 10 million home movie 
cameras in use, many with sound, by 1980. 


For those who missed VidExpo, virtually same 
cast gathers in Commodore Hotel in N. Y., Sept. 18-20 
for Knowledge Industry's Video Expo IV, then moves 
to Cannes, France for VIDCA, Sept. 28-Oct. 3. 

——————_h__——_- 

Tape topics: TDK has begun production of blank 
cassettes in Irvine, Cal. plant, first Japanese firm 
to own tape plant in U.S. Output of 500,000 monthly 
is planned, though capacity is about twice that... 
Allison Audio, custom duplicator, has formed sub- 
sidiary Allison Mfg. to produce & market blank cas- 
settes...Amperex, subsidiary of North American if | 
Philips, has dropped out of own-brand blank cassette | | 
business. } 


Odyssey TV game was introduced to European | 
market last week at Berlin show by ITT affiliate | 
Sohaub-Lorenz at about $170. Game is manufactured | 
by Magnavox in Ft. Wayne to European specifications— | 
U.S. version sells for $100. ITT spokesman said H 
company had obtained European marketing rights from 1 
Magnavox, was testing market in Germany. | i 

, | 
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Broadcast 


BROADCASTERS SEEK NIXON news conference with- 
out participation of Washington newsmen. Heads of 
RTNDA, APBA, ASNE & ANPA proposed as panelists. 
ABC-TV shows confidence in network news fairness 
increased substantially since 1969. (P. 1) 


PAY CABLE PROSPECTS UNCHANGED after ex- 
tended debate before FCC. Commissioners tell us 
they weren't swayed, though they gained new insights 
into problems. NAB & NCTA are happy. Burch 
critical of NAB ads. Cutter hits both sides, (P. 2) 


MLITANT STAND ON ETV: Fed up with 'racism' 
and cuts in funding for minority programs, blacks 

| threaten 'mass protests' which may include taking 

- over stations, disrupting programming, etc. _(P. 4) 


ORLANDO CASE SURPRISES: Appeals Court sends 
Ch, 9 case back to FCC, says black ownership in 

| Comint should get extra weight. Commission criti- 
cized on past-performance and indicted gambler is- 
sues. FCC to seek rehearing en banc. (P. 6) 


_ TELEPROMPTER'S POSITION explained, trading re- 
sumes. Projected 1973 earnings $2 million (12¢), 
but could drop after further write-downs. Some fran- 
chises may be forfeited. Subscriber-sales pushed 
with 500 new salesmen. (P. 6) 


JUSTICE DEPT, ASKS FCC for more time to consider 
opposing renewal of WITMJ-TV-AM-FM Milwaukee 

on issue of cross-ownership. Commission likely to 
reject petition. (P. 7) 


NIXON CONFERENCE SANS D. C. NEWSMEN: Working outside networks, group of midwestern 
broadcasters is exploring plan to offer President Nixon a televised new 

would be questioned by half-dozen reporters not based in Washington. 
balling," and most NAB dirs. have been advised of plan. 


Backers stressed that small group of newsmen would be able to ask follow-up questions—one 


ashington conferences. 1) | Pres 
Control of questions as he does when 200-300 reporters are shouting at him. 


roponent of idea said Nixon needed to give public "some straight answers, ang such 
could get them.” To forestall charges that it would be “rigged” in President's favor, 


of principal failings o 


One 
a format 


A ‘has been suggested that following be among panelists: _ sie ay | 
} 1V Huntington, W. Va.), pres. of APBA (Frank Balch, WJOY-AM Burlington, Vt.), pres. of 


_ ASNE & pres. of ANPA, 
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Consumer Electronics 


TV OUTPUT DIPPED slightly in 3rd quarter, despite 
13% gain in color production & imports from same 
1972 months. Imports took 73.5% share of b&w 
market. Full 9-month output is record 12.9 million, 
color up 19%, b&w down 12%, industry & Commerce 
Dept. data indicate. (P. 8) 


MALAYSIAN ELECTRONICS export boom in prospect 
with 60 plants producing or planned, including faci- 
lities of RCA, Motorola, Matsushita, Toshiba, 
Hitachi, major German interests. (Pp. 9 & 12) 


COLOR SALES SOFTENING at retail level, though 
dealers seem more concerned over prospect of 
product shortages, latest survey indicates. Supplies 
tight for Philco, Sony, Sylvania & Zenith. (P. 10) 


HOTEL PAY-TV SLOW item at Hotel-Motel Show in 
N. Y., where MGM & Cine-Tel promote free in-room 
movies. Color TV sales to inns fell short of expec- 
tations in 1973, are seen dropping next year. (P. 11) 


CTI CREDITORS MEET Nov. 12 to discuss liquida- 

tion plan as chances of reviving home videoplayer 

pioneer grow remote. Philips Best. Equipment 

realigns for audio-visual market push. New color — 

camera from Magnavox, tape duplicator from Pana- 

sonic, high energy tape from TDK. (P. 13) 


ADMIRAL, ROCKWELL BOARDS give tentative go- 
ahead to merger. Motorola negotiating sales of point - 
of-purchase computer unit to General Instrument. 
Sylvania buys RCA Institute schools. (P. 14) 


\ 


S conference where he 
Idea is said to be ''snow- 


They also pointed out that Nixon couldn't have 


Pres. of RTNDA (Bos Johnson, WSAZ- 


vol. 13, NO. 46 


HOTEL PAY-TV SLOWS: if exposure at annual Hotel- 
= Motel Exposition is any indication, disillusion is set- 
| in on hotel pay-movie concept. At Exposition in 

| rf last week, we found in-room movies still a big 

tem—but offered for free, not fee. 

Apparent leaders in freebee movie movement 

are MetroVision, an MGM subsidiary, and Cine-Tel. 
| gach supplies hotel with pair of U-matic cartridge 
| yideo tape players, plus movie cartridges. Equip- 
ment is run by hotel staff. Programs are fed through 
regular MATV system on unused vhf channel to be 
watched, without charge, by guests. Both provide 
at least 4 feature films a month, suggest hotels show 
2 one day, 2 the next. MGM claims current library 
of 65 films; Cine-Tel lists 75. 


' 


Inboth cases, companies are looking for big 
yolume to make up for low fees charged hotel opera- 
tors-MGM contract calls for maximum of 18¢ per 
room daily, drops to 14.4¢ for 50,000-room con- 
tract; Cine-Tel rates are higher, but are based on 
actual occupancy. Free movies are viewed by up to 
98% of guests, Cine-Tel says, promises that small 
increase in occupancy will cover costs, suggests 
“hotels use free movies to promote more conventions 
& business meetings. Past surveys indicate hotel 
jay-TV movies attract 25-30% of guests. Companies 
also note that free movie concept means no extra rec- 
ord-keeping & billing expense, eliminates arguments 
with guests who've asked for pay movie, but then 
want to cancel but can't with most systems. 


At least 2 companies were on hand with pay- 


i 


f 


@ —siIndependent TV servicemen apparently like 

| Zenith color sets best, but buy RCA. Survey, pre- 
pared for RCA ad series, shows 189, or 35.1%, of 
537 independents queried owned RCA sets, while 
29.4% owned Zeniths. For 2nd consecutive year, 
Zenith is running ad showing results of survey in 
which independents give Zenith color nod for need- 
ing fewest repairs, being easiest to repair, having 
best quality and as brand they'd buy (Vol. 13:37 p10). 
her ads in RCA series show RCA color as most- 
owned—with Zenith 2nd in each instance—among TV 
rectors, station chief engineers & senior camera- 
men, 


_ Westinghouse plans 3rd expansion in 3 years 
for color picture tube facilities in Elmira, N. Y. 

( pany said it will spend $10 million to acquire 
‘ew plant in area, install production equipment. 
vompletion is scheduled for late 1974. Last year, 
Nestinghouse launched $3 million expansion pro- 
ore nin Elmira, started $1.7 million addition last 
Aug. (Vol. 13:33 p9). Company is industry's lone 
independent supplier of color tubes to OEM. 


oy Mlagnavox, now alone in home TV game field with 
as Odyssey, may have competition next year. Atari 
“c., Cal. producer of coin-operated video display 


sames, Says it plans to sell home TV attachment 
ee | 


a uadraphonic jukebox with SQ decoder was pre- 
i eWed by Wurlitzer at recent Music Operators of 


| Americ : : 
¥ . ‘ hen Convention. Company plans marketing 
SO VTar, | 
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movie systems, but one, Telebeam, was really em- 
phasizing new developments in room security & guest 
information. Latter is computer-operated 2-way TV 
system which enables guests to call up pre-program- 
med list of events, restaurants, etc. inarea. All 
commercial establishments listed are paid adver- 
tisers. Even Philco-Ford's Telesound Div., which 
gave tentative support to TheatreVision (ticket-in- 
slot) system last year, was featuring free system 
(MGM's) at exhibit this year. 


High hopes for 1973 color TV sales to hotels 
expressed last year (Vol. 12:44 p10) apparently failed 
to materialize. Exhibitors all indicated business 
was good, but ran something under 300 ,000 sets— 
far short of 400,000 generally predicted. Outlook 
for 1974 is less optimistic, mainly because of de- 
creased expansion plans of hotel industry, and about 
250,000 sets are target, Industry is looking forward 
anxiously to 1975, which should mark start of large 
color replacement business in hotels. 


As to sets being offered, hotel industry has pretty 
much shaken down to 17V'+19V" color market. By 
next year, virtually entire business will be solid 
state, and pre-set controls will be standard. Viewed 
as upcoming premium models are sets with built-in 
FM-AM radios & night lights. Footnote to history of 
videoplayer industry: Cartridge TV was planning to 
use show to kick off push for hotel business, was 
listed as exhibitor. Admiral, which displayed firm's 
Cartrivision system at past 2 shows, omitted video- 
player this year. 


Colorama A is new RCA replacement picture 
tube line filling gap between Colorama line of par- 
tially rebuilt tubes and Hi-Lite line of all-new tubes. 
Colorama A tubes have new guns & phosphors, 
X-ray attenuation glass, 18-month warranty; they 
meet Cal. & Fla. grade-A labeling requirements. 
Colorama tubes, about $3 cheaper at distributor 
level, don't meet grade-A requirements, carry 12- 
month warranty, don't necessarily have X-ray glass 
or new phosphors. Hi-Lite tubes cost about $22 
more than Colorama A, carry 24-month warranty. 


EIA & NARDA will oppose FDA proposal to re- 
quire date of manufacture to appear uncoded on TV 
sets (Vol. 13:40 p10). Information now appears in 
coded form. On another issue, 2 groups find them- 
selves on opposite sides of fence. NARDA board 
voted to support all-channel radio legislation on 
grounds that increased audience for FM stations 
would make them more attractive ad medium, in- 
creasing competition and helping control costs. 

EIA opposes bill. 


GE economists are forecasting slowdown in 
nation's growth rate next year, ect increase in 
gross national product of just 2.24, compared 
with 6% growth this year, Chmn. Reginald Jones 


told security analysts in N. Y. Vice Chmn. Walter 
Dance said no sales growth is expected for con- 
sumer electronics industry next year. 


( ill rise 5% next 
Electronic industry sales will rise » © nex 
year, McGraw-Hill Economics a a 
sees industry's capital spending rising 16% in 1974, 
dropping 6% in 1975. 
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SUMMARY-INDEX OF WEEK’S NE 


Broadcast 


FCC TO SLAP CBS NEWS on investigation of rigging 


and lax control over newsmen. ABC to get lesser 
reprimand. NBC likely to lose fairness appeal on 
pensions. Other news developments. (P. 1) 


DROP-IN CHANCES SLIM AT FCC: 30 may be 
feasible, according to staff study. MST finds only 

8 'without obvious defect,' says even full 62 wouldn't 
provide 4th network. (P. 2) 


SEN. BUCKLEY ACCUSES CBS of ‘corporate schiz- 
ophrenia' in reacting to drug lyrics in rock records 


during late 1960s, hits 'blatently drug-oriented' ads. 


But report says approving references to drugs are 
out of popular songs. (P. 3) 


DIFFERENT VIEWS ON RENEWALS expressed in 
pleas for FCC reconsideration. United Church of 
Christ says new procedures would cripple citizen 
participation, attacks Ad Council. Stations call 
rules 'ludicrous, regulatory overkill.' (P. 4) 


ADVERTISING CAMPAIGN against use of excessive 
energy would be mounted by President with industry 
cooperation, under amendment to Senate-passed 


nergy bill. Jackson defends 'burdens' on industry, 


OK's travel ads. (P. 5) 


Consumer Electronite< 


SHARPEST PROFIT DROP since 1970 suffered by 
TV manufacturing specialists in 3rd quarter, our 
survey shows. Audio hardware specialists and more 
highly diversified companies continued profit growth 
but at slower rate. (P. 7) 


'TWIN-PLANT' CONCEPT blossoms in Singapore" 
Malaysia as in U.S.-Mexico. Singapore holds an 
welcome mat for 'high-skill’ industries only. : 
Philips among major end-product producers. Vir- 
tually self-sufficient electronics export industry 
seen developing. (Pp. 8 & 10) | 


CONGRESSIONAL ACTION on industry-related bills 
likely to be sparse following Thanksgiving recess. 
Consumer Production Agency & All-Channel Radio 
bills appear dead for current session. (P. 10) © 


PROJECTION TV system using fiber optics is aim 
of new company, Modulated Optical Fibers. Advent 
leases space for manufacture of VideoBeam color 
projection system, plans 5, 000-unit annual produc- 
tion rate. (P. 11) 


EMERSON BRAND due for comeback next year. NUE 


sells consumer electronics brand use license to phono © 


manufacturer Major Electronics. (P. 11) 


e for letter on same subject — 


FCC TO SLAP CBS ON NEWS RIGGING: Stiff letter condemning CBS's actions on alleged news 
C this week. Also du 


rigging is likely to be sent network by FC 
although considerably less critical—is ABC. 


Commission will hold special meeting Nov. 26 on news rigging investigation (and other 


Complaints 


ompliance matters), is expected to approve staff recommendation that CBS be 


criticized for allegedly poor in-house investigation of news rigging and for not maintaining 
close enough supervision of newsmen. FCC started investigation 14 months ago (Vol. 12:40 p1) 


at prodding of House Investigations Subcommittee, which held long hearing on subject (Vol. 12:22 p5). 


Subcommittee is expected to release its own re ort —which will be much more critical than 


FCC has in mind—soon 


fter Commission acts. 


ency already has told Subcommittee that it 


doesn't have authority to adopt rules covering news gathering, that it would be almost impossible 


to administer. Commission also will tell CBS & 


bing contained in letters. 


ABC that it plans no action beyond wrist-slap- 


In unrelated matter, Commission will be asked to deny NBC's plea for reconsideration of 
staff ruling that network was unfair in its documentary "Pensions: The Broken Promise" 
(Vol. 13:19 p4). Gen. Counsel and Complaints & Compliance, in very rare ruling, found that ' 
network violated fairness doctrine in single program (complaint was made by AIM). Commission 
official told us last week that "NBC has an indefensible position" in contending program wasn't 
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CONGRESSIONAL OUTLOOK: Congress recessed for 
Thanksgiving leaving most consumer legislation & 
other industry-related bills still in committee. shaping 
Congress returns, press of energy-related & appro- 
priations bills is likely to preclude floor action on 
most other legislation until 2nd session. However 

at least one measure affecting industry is likely to 
pass before Christmas. Sen. Tunney's (D-Cal.) pro- 
posal to require power -consumption labeling of all 
consumer appliances has been tacked on to Priority 


Energy Policy Act. 


Warranty bill, reported out by House subcom- 
mittee before holiday recess, is likely to pass full 
Commerce Committee before Christmas. Senate ) 
has passed similar bill. Floor action in House this 
year is unlikely, however. Many of bill's provisions 
improving FTC powers were passed and signed into 
law as rider to Alaska Pipeline bill. FTC now may 
go to court to enforce own subpoenas, prosecute cases 
under its own jurisdiction. Measure also increases 
civil penalties for violation of FTC orders from 
$5,000 to $10,000 and greatly increases Commission's 
power to require information from industry by trans- 
fering authority to review such FTC requests from 
administration-controlled budget office to independent 
General Accounting Office. 


Consumer Protection Agency bills are awaiting 
action in Govt. Operations Committees of both houses. 
Watergate activities of Senate Committee's Chmn. 
Ervin (D-N.C.) are likely to extend delay of CPA 
legislation 2 or 3 months into next year. All-Channel 
Radio bill is still in Senate Commerce Committee and 
unlikely to get much consideration in near future. 
Trade bill is stalled by hassle over USSR emigration 
policies, but there's possibility it may reach House 
floor this year under pressure from Rep. Millis (D- 
Ark.). 

————— 

Full impact of plastics shortage seems to be 
hitting phono disc manufacturers first. Last month, 
several companies announced small cutbacks and 
price hikes (Vol. 13:40 p10); now, moves are 
sweeping industry. Most producers have indicated 
they'll curtail usual outpouring of Christmas spe- 
cials, some have reportedly informed secondary 
performers of postponements in release of new 
recordings. Also, returned records are being 
ground up for reuse, rather than dumped into dis- 
count outlets. While some observers are specula- 


we _, ting that disc shortage could open new opportunities 


for pre-recorded tape sales, fact is tape producers 
are hard pressed to find enough plastics for car- 
ridge housings to meet demand. 


Investigation into eligibility for import adjust - 
ment assistance has been opened by Tariff Commis- 
sion on behalf of some current & former GE em- 
ployes. Probe will determine whether negotiated 
duty rate reductions on receiving tubes & tube mounts 
cost or threaten jobs of workers at GE's Owensboro 
Ky. plant. Through first 9 months of year, 43.7 
million receiving tubes were imported into U.S., up 
from 36,5 million in same 1972 period, Much of 
increase, it’s understood, reflects more a cutback 


in domestic production than specific rising demand 
for imports. 
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SINGAPORE'S ELECTRONICs: Amon 


joint Singapore -Malaysia ventures re ell pi ai VOL. 13, NO. 48 TELEVISION DIGEST—11 
tional Semiconductor; Litronix: Set Hore i i ME 

? ro Z a . 
Singapore, consumer products) n (Hong PROJECTION TV: Modulated Optical Fibers Inc. EMERSON BRAND COMEBACK: Emerson brand 


ee ses ‘S); Hewlett-Packos been formed to handle sales & licensing of fiber 
noel = meet onics & Engineering (Hong Kong ot TV projection system invented by Edgar Price 
ingapore, consumer products & components): Tele (Vol. 11:28 p11). System patented by Price uses 
dyne (semiconductors); Omron (Japan, calculators, fiber optic bundle to pipe light from tungsten, mer- 
Matsushita (appliances, components); Texas Inst, | cury xenon or other light source to array of hundreds 
ments; Hitachi (consumer products, parts); Atlas of light modulators, which control amount of light 
(Hong Kong, consumer products); Asia Internation | entering each fiber in 2nd fiber optic bundle. Ends 
Electronics (Singapore, consumer products &p " of fibers in 2nd bundle are arranged in straight line, 
Roxy (manufacturer of Sharp products for local map. corresponding to line of TV picture. Line is pro- 
kets; Sharp also has plant in Singapore); Toko: 1 jected to screen through prism which rotates to scan 
Nissei (capacitors); Mitsumi; IC Metals; Siemens full frame. Advantages claimed are greater bright- 
(components). . ness due to line-at-a-time scanning, truer colors 
because of optical filters instead of phosphors. 


may make it back to consumer electronics market 
next year after all. National Union Electric, which 
shut down Emerson TV & radio operation at end of 
1972, said it sold brand name rights, through 1990, 
to Major Electronics. Earlier this year, NUE held 
unsuccessful brand licensing negotiations with Mer- 
cury Electronics, an import distributor headed by 
members of Emerson-founding Abrams family (Vol. 
13:25 p10; 36 p11). 


Contract gives Major exclusive rights to manu- 
facture & market Emerson consumer electronics; 
NUE retains rights for air conditioners & other 
appliances. Major is among larger domestic porta- 
ble-table phono manufacturers, has extensive private 
label business, also sells under own brand. Sub- 
sidiary markets battery portable & other audio prod- 
ucts under ITC label. In most recent statement, 
covering 9 months to June 30, Major showed sales 
of $10.3 million, up 38.5% from same year-earlier 
period, while net slipped 50. 8% to $169, 942. 

———_——_ 


First $30 calculator has arrived. National 
Semiconductor reached magic price with $10 cut on 
recently -introduced 6-digit pocket portable model. 
Company also introduced $40 eight-digit unit, claimed 
it's now 4th largest U.S. pocket calculator manu- 
facturer behind Texas Instruments, Rockwell Inter- 
national & Bowmar. Meanwhile, NARDA introduced 
6-digit calculator selling at $40 with 40% gross 
margin as part of Traffic Builder program. ..Con- 
sumer Reports has withdrawn high rating of Texas 
Instruments pocket calculator on grounds that sub- 
sequent testing showed quality was cut when price 
was reduced from $100 to $70, even though model 
number remains same. CU found $70 unit's display 
is dimmer & less distinct, noted elimination of auto- 
matic blanking feature, which cuts off display after 
several seconds to prolong battery life. Unable to 
convince Italian retailers of calculator's sales poten- 
tial, Texas Instruments’ subsidiary there has opened 
own retail store in Milan. If it's successful, addi- 
tional shops may be opened throughout Europe, pos- 
sibly U.S. 


Optel anticipates shipping 30, 000 electronic 
watches & 100, 000 displays in first quarter, 50, 000 
watches & 150,000 displays in 2nd, it told security 
analysts. Returns by retailers & consumers have 
been running at high 25% of shipments on liquid 
crystal watches, but company believes rate is nor- 
mal for product using new technology. 


RCA has negotiated new labor contracts with 
IBEW & IUE, covering about 25,000 employes. De- 
tails of agreements are being withheld pending union 
vote. IBEW contract expires Dec. 1; IUE pact runs 
out next year. 


Olympic plans to open 30, 000-sq.-ft. cabinet 
manufacturing & stereo console assembly plant in 
Gardena, Cal. Facility will also assemble knocked- 
down cabinets produced in Olympic's Glendale, N.Y. 
plant. 

‘Reflecting profit squeeze that hit TV manufac - 
turers in 3rd quarter (see p. 7), Wells Gardner cut 
quarterly dividend from 25¢ to 15¢. 


Among other electronics manufacturers in Spm. 
pore: Airco (resistors, coils); Asahi Electronics 
(recorders); Bigston (Japan, recorders); Hopt 4 
(Germany, variable capacitors); Electronic Arrays. 
(ICs); EM&M (computer parts); Foster (Japan, 
speakers); Intersil (semiconductor components); 
Litton Components; Printed Circuits International; 
Sanyo (radios, recorders); Sperry Rand Univac Diy, 
Trans-Aire (Hong Kong, radios, recorders), | 

eee Sr 


President Nixon's tapes will be studied for "y. 
thenticity & integrity" by 6-expert team, Judge Jon 
Sirica announced last week. Group was selected 
jointly by White House representatives and Water- 
gate prosecutors, includes: Richard Bolt, of Bol, 
Beranek & Newman, Cambridge, Mass.; Franklin 
Cooper, linguistics prof., U. of Conn.; James 
Flanagan, MIT; John McKnight, engineer & audio ‘ 
consultant; Thomas Stockham Jr., prof. of com- 
puter sciences, U. of Utah; Mark Weiss, vp, Fe 
eral Scientific Corp., N. Y.C. 4 


Capehart boosted prices on audio product line 
average of 3% to offset cost increases. Reporting 
record 3rd quarter & 9 month results (See financidl 
table), company said it had been absorbing rising 
materials & interest costs until this month f 
said it plans to open more satellite manufact ng 
distribution facilities next year in key markets, ll 
cluding Toronto. Also, it will apply for listing 00 
American Stock Exchange. ae 


Magnavox-sponsored Frank Sinatra TV special 
attracted nearly 14 million homes, about 28 mim 
viewers, but ranked 2nd to a movie. Special, rs 
ever for Magnavox, was conceived by Consumer — 
Products Pres. Al di Scipio, who developed one ‘ 
artist, one-sponsor, one-shot ad approach W ah 
vp at Singer, and represented largest single as ‘ 
lay in company history. ss 


Taiwan & S. Korea agreed to step up COOP” 
tion in international trade. Meeting m pe: it 
week, officials specified electronics & nae 8: : 
among 9 products for which increased Inve My 
formation exchange and avoidance of “cut-thras 
competition" was pledged. 


a 
Color TV homes in U.S. increased by 1.6m 


In patents, Price describes modulator using 
piezo-electric principle, but PLZT, an electro- 
optical ceramic recently developed by Sandia Labs, 
might prove to be simpler way to modulate light in 
fibers, according to Price. MOF seeks licensee or 
joint-venture partner to develop invention. Price 
estimates at least $250,000 is needed to make work- 
| ing prototype. RCF Developments, Rochester, 
represents MOF. 


Advent, meanwhile, plans full-scale production 
of $2,500 VideoBeam color TV projection system 
next year. Company has leased 80,000 sq. ft. next 
to Cambridge, Mass. facility, expects first deliv- 
eries in April. Initial output will be at 5, 000 annual 
rate, about 50% of new facility's capacity. Advent 
system, announced in 1969 (Vol. 9:21 p11), has 
floor-standing receiver-projector containing 3 pro- 
jection tubes, throws picture on 4-by-5-ft. screen 
8 ft. away. While system was designed first for 
consumer market, Vp Stanley Pressman indicated 
d-month sales test turned up unexpected "variety of 
commercial & institutional users." 
—— - fe - 

_ Sony is forming wholly-owned subsidiary in 
U.S., Meriton Electronics, to market compact 
stereo & portable products produced by Toyo Radio. 
Sony's acquisition of minority interest & possible 
purchase of former Toyo America were indicated 
several weeks ago (Vol. 13:39 p16). Meriton will 
‘i have offices in N.J. & Cal. Shigeru Inagaki, former 
cil | ‘Sony America exec. vp, will be pres. Move gives 
iin | ‘Sony first owned outlet in U.S. for tape recorders, 
opens new sales possibilities for other items which 
Sony America has been de-emphasizing, including 
mid-priced compacts. Sony also owns interest in 
Aiwa which launched effort to crack U.S. market 
with own-brand products last summer. In unrelated 
move, Sony announced it would become Japanese 
import-distributor for U.S.-made Heath line of 
Consumer electronic & test instrument kits. In 
last 2 years, Sony has taken on variety of U.S. 
products for marketing in Japan, but this is first 
‘Such undertaking in electronics. 


_ There's no inconsistency between surveys show~ 
ing independent repairmen own more RCA color sets, 
43, 4 million, a Zenith's (Vol. 13:46 p11), according to 
lion in 3rd quarter, raising totalto4.*™ | | “enith Mktg, Vp Robert Bowen. He said: "We 
65. 3% of total TV homes, NBC estimates. 3 if believe that both surveys are correct." He notes 
homes grew by 6.1 million over ate of 197 ts eegsc study did not cover past purchasing 

“Winn in first 9 months hv" 4 ‘'rends, while RCA's didn't claim to indicate curren 
increased by 4 million in firs ‘ it Saad j 


